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2009 has been another good year for Applied Spectroscopy advertising sales.
Many factors have contributed to this, these include:

• We built on the hard work from 08
• Even more investment in the sales department at Allen Press
• Building on the marketing we did on 08

Although all of this helped bring in more revenue the most important factor was
the emphasis placed on Applied Spectroscopy by the sales department. This
journal is an outstanding example of a journal that not only emphasizes relevant
cutting edge research but one that does this in a relevant inclusive manor.

Below are the advertising revenue numbers to date. Note since November and
December are not closed these may change hence the italics.

2008-2009 Net Revenue 2008 2009 As %age of 2008
Quarter 1 $34,783.25 $56,685.43 39%
Quarter 2 $27,428.03 $51,214.41 46%
Quarter 3 $45,163.84 $57,237.41 21%
Quarter 4 $65,874.21 $57,433.21 -13%

Total Contracted Revenue
$173,249.3

3 
$222,570.4

6 28%

Projected Net Revenue
$180,000.0

0 
$222,570.4

6 24%

Our goal as reported to the executive committee last March was to capitalize on
the gains made in 2008. As you can see we not only did this but have increased
the number by about 28%. Considering the economy is in recession and print
advertising is well down across the board, this was no mean feat. 

Also, this year we did not have the additional 50th anniversary supplement which
meant we were down $20,000 from last year (taking the $20k out we were well
above our numbers for all quarters). 

In conclusion the print and online advertising sales are now on a sound footing.
Many of the companies who ran in 2008 ran again in 2009 (see table below).
Having begun selling contracts into 2010 it would appear we should be able to
once more renew the majority and slightly increase rates over last year. I would
however caution that we cannot be complacent and may need to adjust things as
we go. With this word of caution I am predicting a good year with modest growth.
More will be known in the next 2 months and a fuller report of 2009 projecting
into 2010 will be forthcoming at PITTCON.



Here is a list of new and returning advertisers for 2009:

New Companies: Returning Companies:

Cobalt Light Systems GE – Glass Expansion
EMF Thermo Fisher
Rare Light Bruker

Princeton Instruments
Starna Cells
Kaiser
ABB Analytic
CDI Pharma
Fibre Photonics
Ocean Optics
BioTools
McPherson
ICL
Amptek
B&W Tek
BaySpec
DeltaNu (Intevac)
Enwave
Hellma
Horiba
Infrared Analysis
Opotek
Pike
Remspec
Renishaw
Shimadzu

As regards what 2010 will hold there is still a lot of uncertainty in the air so it will
be hard to know till at least the end of Q1. I am looking forward to the launch of
the new website and would expect a little bump in online revenue over 09.

All the very best,

Ed macMillan

Ed MacMillan
Manager, Business Development
Allen Press


